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Part 1
Logo Design



1.1 DESCRIPTION & MEANINGS

1. LOGOMARK

ARROWS+CIRCLE= LETTER  “O”

The GOS logomark is formed by simple shapes: six arrows and one circle.
The circle is the perfect shape ever and symbolize the circular movement of sustainability.
The six arrows represents the LAG’s fields of action: sustainability, local economy, culture, society, enviroment and partnership.
Each arrows pointing the center of Sustainability circle system.
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Poppins Regular

Poppins ExtraBold

Poppins Thin
Poppins Thin Italic
Poppins Extralight
Poppins Extralight Italic
Poppins Light
Poppins Light Italic

Poppins Bold Italic

Poppins Italic
Poppins Medium
Poppins Medium Italic
Poppins SemiBold
Poppins SemiBold Italic
Poppins Bold

Poppins Black Italic

Poppins ExtraBold Italic
Poppins Black

3. COLORS

Sustainability
Green

C: 49%  M: 23%  Y: 81%  K: 6%
R: 144%  G: 158%  B: 77%
#90E4D 

Economic
Orange

C: 14%  M: 63%  Y: 88%  K: 3%
R: 211%  G: 113%  B: 47%
#D3712F

Cultural
Red

C: 24%  M: 97%  Y: 90%  K: 19%
R: 165%  G: 33%  B: 33%
#A52221

Social
Yellow

C: 9%  M: 25%  Y:83%  K: 1%
R: 234%  G: 189%  B: 61%
#EBBD3C

Enviroment
Torquaise

C: 77%  M: 19%  Y: 44%  K: 3%
R: 43%  G: 150%  B: 147%
#2B9693

Partnership
Blue

C: 88%  M: 51%  Y: 25%  K: 9%
R: 25%  G: 102%  B: 143%
#19668F

Basic Grey C: 0%  M: 0%  Y: 0%  K: 80%      R: 87%  G: 87%  B: 86%      #575756

Rich Black C: 56%  M: 53%  Y: 52%  K: 100%      R: 9%  G: 6%  B: 1%      #090601
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2. TYPOGRAPHY

Poppins is a geometric sans-serif 
typeface published by Indian Type 
Foundry in 2014. It was released as 
open-source and is available for 
free on Google Fonts.

2.1 ABOUT THE FONT



4. LOGO CONSTRUCTION
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5. COLORED & MONOCHROMATIC
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Part 2
Applications



6. ADVERTISING
SAFE AREA

TITLE & EVENT INFO
AREA

TITLE & EVENT INFO
OR CLAIM

AREA

LOGO&
INSTITUTIONAL INFO

AREA
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The advertising concept based
on a pun: let’s go > let’s GoS
This could be the project claim.
The idea is to work on two types of 
advertising: an institutional type to be 
used to promote meetings and a 
promotional type to disseminate the 
project messages.
The promotional type is then based on 
two versions: a visual design version with 
immages and a typhograpical version 
with text and brand grafich elements 
(pattern, logomark, etc.).
In both version we will choose images 
and colors representing LAG’s fields of 
action and brand. 



Partners&institutional LOGOs
Program references

Let’s N° Meeting
date

location

SU-
STAIN-
ABILITY
is the way

Partners&institutional LOGOs
Program references

Let’s N° Meeting
date

location

is together

THE
FU-
TURE 
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7. PARTNER FB PROFILES

Desktop profile cover 820x312px

Mobile profile cover 640x320px

mobile

desktop
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8. EXPO/MEETING

part 2_APPLICATIONS2021/2022 Giampiero Pirrò



part 2_APPLICATIONS2021/2022 Giampiero Pirrò




